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Diapers and Debit Cards are young families and single-parent households just starting out or trying to start over after a divorce. Most of the adults are white, 
under 35 years old and raising young children on lower middle-class incomes. With average educations and entry-level salaries from blue-collar, sales and 
service-sector jobs, Diapers and Debit Cards tend to live in older city neighborhoods where housing is affordable and public transportation is nearby. For many of 
these households, Diapers and Debit Cards is a transitional lifestyle, and their mobility - a majority has lived at the same residence for fewer than five years - is 
one indicator that members are continually seeking to change their circumstances, hopefully for the better.

The young people in this segment pursue budget-minded, child-centered activities. Most households like going to zoos and bowling alleys, buy lots of toys and 
sports gear, and spend their weekends at ball fields, where they watch and participate in baseball and soccer games. There's not a lot of discretionary cash to 
pursue travel or cultural activities. Few have started saving for the future, and they're only half as likely as average Americans to own any investments. Only a 
small percentage own cars, typically used subcompacts or sedans. At night, these households tend to stick around the house to watch TV, play games or do small 
home improvement projects. To celebrate a birthday, they'll typically spring for tickets to a country music concert.

Diapers and Debit Cards see shopping as a leisure sport, but their shallow pockets mean that it's an infrequent exercise. They look for sales and typically shop at 
discount department stores. Although they like to keep up with technological trends, they're somewhat slow to adopt newer devices: older CD and DVD players 
are stacked alongside their video game systems. These consumers are also less likely than average to head off to work carrying a smartphone or MP3 player.

However, they do like electronic media around the house. They're music fans who tune into radio stations that play a range of loud rock - from album-oriented to 
hard rock to classic rock. They're also a strong market for TV entertainment, keeping their sets warm during prime time by tuning in youth-targeted channels like 
Comedy Central, Spike and MTV. Fans of the Internet, they go online to look for work, play a game or check out a friend's social media activities. Because they're 
relative newcomers in their neighborhoods, they have little interaction with their communities - except their virtual communities online.

Being more connected online than in the real world is appropriate for this transient lifestyle; its members have little time, or interest, in putting down roots. These 
young families live hectic lives where meals often involve fast food, takeout or frozen dinners. They're mostly apathetic on hot-button political issues. They vote 
Democratic, if they remember to vote at all, but they're hardly community activists. These adults are more concerned about taking care of their own families than 
someone else's.

 

Who we are 

Diapers and Debit Cards are young, predominantly white families and single-parent households trying to make it on their own. More than half are under 35 years 
old. Almost a third consists of an unmarried parent with children - three times the national average. Eight in ten households have a child at home, typically a pre-
schooler or youngster still in school. The adults have moderate educations, almost evenly divided between those with high school diplomas and those with some 
college. The largest percentage works at blue-collar jobs in construction, manufacturing, food services, health care and retail.

Where we live 

Diapers and Debit Cards live in older neighborhoods in small cities and inner-ring suburbs; these are typically fixer-upper communities with a high proportion of 
transient, single-parent families. Home values are low - under $90,000 for a single-family home. Although most householders own their homes - typically built 
before 1960 - one in six are renters, four times the national average. Diapers and Debit Cards are often found near small factories and industrial businesses. 
While their addresses may be less than desirable, many members don't intend to stay long. Half of households have been at the same address for fewer than five 
years. 

Description
Overview

Demographics 
and behavior
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How we live our lives 

With growing children and limited budgets, Diapers and Debit Cards buy toys, visit zoos, go to bowling alleys and take camping trips. Therefore, there's not a lot of 
money left over for enjoying their city's nightlife. They don't really go to bars, nightclubs, plays and movies. They rarely travel long distances, and even quick trips 
to theme parks or casinos are rare. Many spend their free time at home, playing cards and games, doing small home-improvement projects, and collecting 
ornaments and sports memorabilia. Their big splurge is an occasional country music concert. 

These young households like to get exercise, but few have memberships to health clubs or private facilities. These families are big on team sports and many play 
soccer, baseball, football and hockey. They also enjoy riskier activities like boxing, mountain climbing and skateboarding. With their blue-collar sensibilities, these 
Americans like to spend their leisure time hunting and fishing, and if they're too far from a good hunting ground, they also enjoy target shooting and archery. They 
make a strong market for sporting goods.

Diapers and Debit Cards find joy in consumption, but there's not a lot of money to satisfy that impulse. They check out fashion magazines to keep up with styles, 
but they tend to shop at discount department stores like Kmart, Fashion Bug, Family Dollar and Big Lots. They describe themselves as early adopters, yet they 
tend to be a bit late in acquiring gadgets like digital handheld devices and MP3 players. They have below-average rates for buying cars, and the ones they do own 
tend to be small, used and have nameplates like Kia and Hyundai. They say, “I am consumed with getting the best deal”.

With all the time they spend at home, Diapers and Debit Cards are big on electronic media. They like to listen to head-banging radio, especially hard rock, album 
rock and classic rock. They often watch TV, especially the sitcoms, dramas, game shows and animation found on cable networks such as Spike, VH1, Comedy 
Central, Disney and CMT. When they're not watching TV, they're immersed in the Internet - playing games, downloading music and visiting social media sites. 

How we view the world 

Diapers and Debit Cards care first and foremost about their families. They want to provide for their children and give them material items they never had. They like 
spending time at home and say that their idea of entertainment is a quiet night watching TV with the family or having friends over for a card game. They take pride 
in being able to fix things around their homes and have an interest in home decorating. While their jobs may be boring, all that really matters to them is the pay. 

The young families in this segment lead hectic lives. They complain that they don't have time to take care of themselves. They seem to survive on fast food and 
store-made meals. Despite their preoccupation with making a good home for their children, healthy foods aren't a major concern. They're fine with frozen food, 
high-calorie meals and sweets. Sitting down to a quiet dinner is rarely in their schedules.

Politically, Diapers and Debit Cards are apathetic centrists. They tend to vote Democratic, but they don't register a strong affinity on many issues. Many don't have 
strong feelings about most progressive social issues; however, these young couples and single parents are outspoken in their support of equal rights for women. 
Nevertheless, most are happy to live and let live, while concentrating on their families. 

How we get by 

Diapers and Debit Cards have modest incomes - under $48,000 - from working at skilled manual and service-sector jobs. Compared to the general population, 
they're only half as likely to own any investments. Although they buy savings bonds as much as the average, their balances tend to be below $5,000. Many are in 
debt from taking out loans for college, mortgages or home-improvement loans. They rarely buy insurance other than minimal car and renter's insurance. In this 
segment, retirement plans have not yet taken shape, and few have dealings with financial advisors. They're below-average users of credit cards, but they have 
taken to debit cards and the convenience of ATM machines. These Americans are overwhelmed with the here-and-now expenses of raising children and have all 
they can manage to cover those, let alone build a savings cushion. 

Description
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For Diapers and Debit Cards, a low income is no barrier to enjoying digital media. They're among the top users of the Internet both at home and work. These 
young workers often go online to look for recipes, jobs and houses, to play games, to read blogs and to participate in contests. Their favorite Websites include 
bigfishgames.com, inboxdollars.com, pbskids.com and bettycrocker.com. They like to visit social media sites such as myspace.com, facebook.com and 
gaiaonline.com. They're not big on shopping over the Internet, but it's not for lack of technology. They're adept at using cell phone and wireless Internet 
connections, although many access the Internet using high-speed DSL. Ever watchful of their budgets, they search auction Websites for good deals on children's 
toys and sports equipment that other families have outgrown. 

Description
Digital behavior
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Subscribes to cable

Have ever used Video on Demand (VOD)

Bought high-definition discs (Blu-Ray)

Own standalone DVR box

Own DVR built-in to cable/satellite box

Own portable DVD player

Own high-definition TV

Own flat panel - plasma

Own flat panel - LCD

Own big screen projection (42+ inches)

3+ TVs in household

2 TVs in household

1 TV in household

13.0%

35.0%

16.0%

8.4%

30.0%

41.0%

12.0%

60.0%

44.0%

56.0%

20.0%

7.3%

8.7%

67.0%

20.0%

16.0%

39.0%

8.4%

19.0%

50.0%

32.0%

28.0%

53.0%

31.0%

23.0%

*

23.0%

25.0%

40.0%

8.1%

36.0%

19.0%

6.6%

22.0%

65.0%

1000 50 200150

100 2000 50 150

TV viewed

Method to see what’s on TV

TV
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Unless otherwise stated, charts show 
the Index and Mean %.

The Index is shown as a bar, and the 
Mean % is shown to the right:

0 50

Understanding Charts

Index

Mean %
12.48%

100 200150

Jazz music

Classical music

60s to 70s music

Pop music

R&B music

Country music

Hip hop music

Alternative rock music

Easy listening music

80s music

Playing musical instrument

Listening to music

Attended bars/nightclubs/dancing

Attended restaurant (not fast food)

Attended museums

Attended zoo

Attended aquarium

Attended movies

Attended live theater

Attended dance performance

Attended concert

Attended comedy club

Collect any collectible

Collect sports memorabilia/trading cards

Collect ornaments

Collect Disney items

Collect coins

Bought video games

Bought pre-school toys

Bought play sports equipment

Bought infant toys

Bought electronic educational toys

Bought children's books

Bought games and toys

Bought book from Internet

Bought book from book store

Bought book from book club

Bought book

*

14.0%

22.0%

26.0%

13.0%

28.0%

7.6%

16.0%

19.0%

16.0%

8.3%

57.0%

15.0%

42.0%

14.0%

27.0%

12.0%

55.0%

11.0%

*

17.0%

6.1%

51.0%

10.0%

15.0%

*

13.0%

32.0%

22.0%

8.5%

9.4%

15.0%

28.0%

62.0%

10.0%

23.0%

13.0%

51.0%

1000 50 200150

Arts and entertainmentArts and entertainment
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0 50

Understanding Charts

Index

Mean %
12.48%

100 200150
Yoga

Weight training

Use cardio machine

Tennis

Swimming

Power boating

Motorcycling

Jogging/Running

Horseback riding

Golf

Fresh-water fishing

Football

Fitness walking

Downhill/Cross country skiing

Camping trips (overnight)

Bowling

Billiards/Pool

Bicycling - stationary

Bicycling - mountain/road

Basketball

Baseball

Backpacking/Hiking

Aerobics

Belong to none of these

Belong to union

Belong to PTA/parents' association

Belong to environmentalist organization

Belong to country club

Belong to church/temple/synagogue

Belong to art associations 
(museum, symphony, opera, dance)

Belong to American Association of 
Retired Persons (AARP)

Attend sports events

Tailgating

Reading books

Photography

Painting, drawing, sculpting

Needlework/quilting

Go to beach/lake

Gardening

Education courses

Cooking for fun

Card games

Board games

Bird watching

Antique shopping/shows

7.1%

14.0%

13.0%

4.6%

29.0%

6.3%

6.4%

13.0%

4.8%

11.0%

21.0%

8.3%

38.0%

*

19.0%

25.0%

17.0%

12.0%

11.0%

12.0%

10.0%

7.7%

17.0%

47.0%

10.0%

*

*

*

26.0%

*

8.4%

6.7%

*

49.0%

14.0%

7.4%

9.9%

30.0%

18.0%

9.7%

38.0%

42.0%

33.0%

6.8%

18.0%
Sports and fitness participationLeisure activities/hobbies
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0 50

Understanding Charts

Index

Mean %
12.48%

100 200150

Winter Olympics - frequently

Summer Olympics - frequently

NFL post season - frequently

NFL regular season - frequently

College Football post season - frequently

College Football regular season - frequently

NBA post season - frequently

NBA regular season - frequently

MLB post season - frequently

MLB regular season - frequently

NASCAR Racing - frequently

X-Games

WWE

Volleyball

Track and Field

Major League Soccer (MLS)

Skiing

Rodeo

Fishing

Bowling

College Baseball

Indycar series

Attend Sports Events

Tennis

Soccer

Poker Championships

Olympics

National Football League (NFL)

National Basketball Association (NBA)

NASCAR Racing

Major League Baseball (MLB)

Horse Racing

College Football

College Basketball

8.9%

7.7%

13.0%

22.0%

4.8%

6.3%

*

*

*

*

11.0%

5.3%

6.9%

3.8%

*

*

*

*

4.6%

7.3%

6.6%

3.2%

6.7%

*

*

10.0%

21.0%

27.0%

*

21.0%

16.0%

5.7%

17.0%

12.0%

1000 50 200150

100 2000 50 150

Sports watched (TV)Sports interests
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0 50

Understanding Charts

Index

Mean %
12.48%

100 200150

Households with 3+ vehicles

Households with 2 vehicles

Households with 1 vehicle

Households with no vehicle

Import vehicles

Domestic vehicles

Leased vehicles

Used vehicles

New vehicles

Van - mini

Van - full sized

Upscale - ultra

Upscale - premium

Upscale - near luxury

Upscale - luxury

Traditional car

SUV - upper mid range

SUV - premium large

SUV - pickup

SUV - lower mid range

SUV - large

SUV - entry level

Sports car - upper premium

Sports car - touring

Sporst car - premium

Small car - economy

Small car - budget

Pickup - small

Pickup - full sized

Mid range car - standard

Mid range car - premium

Mid range car - lower

CUV - premium

CUV - mid range

CUV - entry level

Alternate power - hybrid truck

Alternate power - hybrid car

46.2%

9.4%

11.6%

32.8%

19.2%

80.8%

4.3%

88.6%

11.4%

8.5%

2.1%

0.0%

0.0%

2.1%

2.0%

2.9%

0.6%

0.2%

0.2%

5.4%

2.6%

3.1%

0.0%

3.6%

0.7%

12.5%

2.2%

6.7%

13.8%

13.1%

4.5%

10.4%

0.1%

0.7%

1.8%

0.0%

0.1%

1000 50 200150

100 2000 50 150

Vehicle classificationVehicle classification
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Understanding Charts

Index

Mean %
12.48%

100 200150

Visited Disney (any Florida)
theme parks

Visited theme parks

Foreign travel for vacation

Domestic travel for vacation

Have taken a cruise ship vacation
in last 3 years

Like vacations where activities are 
organized for me

I love the idea of traveling abroad

I prefer traveling in the U.S. as opposed to 
traveling to foreign countries

Travel

Other

Walk

Bicycle

Motorcycle

Public transportation

Carpool

Car - alone

Work from home

*

25.0%

10.0%

35.0%

*

23.0%

23.0%

41.0%

0.8%

3.2%

0.4%

0.1%

1.9%

14.4%

77.2%

2.0%

100 2000 50 150

Work transportation
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